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Description 

Businesses often interpret sustainability as a flag they can fly and consider a few sporadic actions, a few 

donations, to be enough to fulfil their duty to the planet and the community, almost like the icing on a 

cake where it is much more important. Business can be said to be sustainable when it is able to find a 

solution to a problem, using resources that have zero or positive impact on the life of the planet and 

people. 

SMEs play a key role in the challenge towards sustainability. Indeed, they make up more than 99 per cent 

of businesses in the EU and provide two-thirds of jobs in the private sector, so they are a pillar of the 

European economy. Without their full involvement, the transition would simply not take place. On the 

other hand, for SMEs this challenge represents an incredible opportunity to gain or consolidate their 

competitive advantage, not only because of the innovative drive that a sustainable approach produces, 

but also to secure access to certified supply chains, better financing conditions, and strategic partnerships 

with public and private entities. 

According to EU projections, the transformation of business in a sustainable key is expected to generate 

worldwide economic opportunities worth USD 12 trillion and create 380 million jobs by 2030, more than 

50 per cent of which will be in developing countries. 

In the collective imagination, ‘Made in Italy’ is synonymous with excellence. In fact, its importance in the 

world is due to a series of products that stand out for the high quality of the materials used, refined style, 

innovation and attention to detail. 

In this scenario, Italian companies have been able to gain leadership positions in sectors such as fashion, 

luxury and agrifood, which also include appropriate communication and digital marketing strategies. 

For some time now, in fact, these companies have understood that the race for sustainability is not just a 

new sales opportunity, but a conditio sine qua non for prolonging their very existence over time. The 

positive spin-offs do not only concern individual products, the planet and nature, but the quality and 

quantity of sales themselves. 
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Today, in line with what is indicated in the NRP, we need to build models that are sustainable for the 

environment and the health of consumers, in line with the changing patterns of use that, globally, the 

digital transformation has introduced into the current market scenario. 

Agriculture is at the centre of a process of profound renewal, relying on digital technologies such as Big 

Data, Artificial Intelligence and Machine learning, Internet of Things, Cloud and Blockchain to achieve 

supply chain optimisation that best protects the consumer, improves the quality and yield of agricultural 

production and guarantees its origin. 

Even luxury brands have interpreted this trend as a structural revolution, a new worldview that needs to 

be pursued to not only maintain market share, but to have a positive impact on the environment and the 

future. 

Luxury also makes it possible to focus on an important principle of the ethical consumer, who focuses on 

the quality of the product and not so much on the quantity purchased. Buying less and more responsibly 

is the way to guide the new generations, who also assess the environmental impact of production and 

disposal. 

Generations Y and Z are in fact much more attentive than their parents to the environmental and social 

sustainability of what they buy, and this constitutes a real structural challenge for companies producing 

luxury goods. 

Today, they are therefore trying to make a sustainable, affordable, ethical product that respects people 

and the environment. 

Papers presenting the following topics are therefore welcomed: 

     Sustainable Entrepreneurship; 

     Female entrepreneurship; 

     Made in Italy; 

     Fashion and Luxury; 

     Agrifood 

The main objective of this track is to initiate a fruitful discussion on knowledge factors regarding 

sustainable entrepreneurship with particular reference to SMEs and Made in Italy. Through an 

interdisciplinary perspective, this track focuses on the key elements of innovation in the agrifood, fashion 

and luxury sectors, the flagship of the made in Italy, considering the consequences on resilience and 

environmental, economic and social sustainability. 
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Special Track details published on IFKAD website ››   

Guidelines 

Researchers wishing to contribute are invited to submit an EXTENDED ABSTRACT (in editable MS-Word 

format) of min 500 and max 1000 words by 09 JANUARY 2023, using the submission procedure available 

on the website. The abstract should address theoretical background, research objective, methodology, 

https://www.ifkad.org/special-track/25-2023/
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and results in terms of expected contribution to Knowledge Management theory and practice. Authors 

are required to follow the guidelines for both extended abstracts as well as full papers available on IFKAD 

site: www.ifkad.org  

Important dates 

09 January 2023              Extended Abstract submission deadline 

31 January 2023   Acceptance notification to authors 

06 March 2023                   Early-Bird registration cut off    

10 April 2023                   Full paper submission deadline 

13 May 2023                    Registration deadline 

07-09 June 2023       Conference sessions 

For further information 

For any information related to the event, please see the event website at www.ifkad.org or contact the 

conference manager at info@ifkad.org 

http://www.ifkad.org/
http://www.ifkad.org/

